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Remarks/Arguments 

Claims 1-20 are pending in the application. Claims 1-11 were previously withdrawn from 
consideration, and claims 12-20 stand rejected under 35 U.S.C. § 103(a), allegedly for being 
rendered obvious by a single reference, Mikurak's U.S. Pat No. 6,606,744 {Mikurak). Applicant 
traverses and respectfully requests that the rejections be withdrawn. 

Mikurak fails to teach or suggest all elements of the claims, including (but not limited to) 
the Interchange Party Computer System ("IPCS") described in the application. The Office 
action does not explain how modifying Mikurak as described would be desirable, and modifying . 
Mikurak as described would change its principle of operation. At most, it appears that the Office 
action merely alleges that a person of ordinary skill in the art at the time Applicant filed this 
application would have found it obvious to try modifying Mikurak's system by adding extra 
options to it. Thus, the Office action fails to establish a prima facie case that Mikurak alone 
renders obvious claims 12-20. 

The Focus on Claim 19 

The Office action focuses on independent claim 19, and the rejections of other claims 
relate back to claim 19, which is characterized as the most complex claim (see paragraph 4.2 
on page 5 of the Office action). For example, the rejection of claim 12 states that it is rejected 
for similar rationales and references set forth for claim 19. Applicant believes that traversing the 

" obviousness rejection of claim 19 will entirely— or at least very substantially— traverse the 
obviousness rejections of claim 20 (which depends directly from claim 19) and claims 12*18. 

^her^oreTW 
under similar rationales. 
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Mikurak Describes How to Collaboratively Manage Installation of Communication Networks • • 

Mikurak describes a "collaborative installation management in a network-based supply 

chain environment* (see, e.g., column 1, lines 8-10; column 2, lines 53-55) directed toward 

problems in telecommunications technologies and equipment; Mikurak's entire "Background of 

the Invention" focuses solely on the installation and management of telecommunications 

equipment and the problems inherent in replacing or improving an outdated private 

branch exchange (PBX) or central office telecommunications system (column 1, line 13 to 

column 2, line 50). A person of ordinary skill in the art attempting to arrive at Applicant's 

invention — a system allowing consumers to better evaluate service plans and manage service 

accounts over existing telecommunications networks— would not look to descriptions of how to 

build, install, manage^ improve telecommunications networks for inspiration. As an analogy, 

if applicant's invention was a system and method to help commuters better Identify and manage 

travel options during rush hour traffic in an urban area, then Mikurak would be a description of 

how to build, improve, or manage construction of mass transit road and highway systems. 

The Mikurak invention summary describes (in its entirety): 

A system, method and article of maniffacture are provided for collaborative 
installation management in a network-based supply chain environmenbAcconding to an 
embodiment of the invention, telephone calls, data and other multimedia information are 
routed through a network system which includes transfer of information across the 
Internet utilizing telephony routing information and internet protocol address information. 
The system includes integrated Internet Protocol (IP) telephony seivices allowing a user 
of a web application to communicate in an audio -fashion tn-band without having to pick 
up another telephone. Users can click a button and go to a call center through the 
network using IP telephony. The system invokes an IP telephony session simultaneously 
with the data session, and uses an active directory lookup whenever a user uses the 
system. Users include service providers and manufacturers utilizing the network-based 
supply chain environment 

Column 2, line 53 to column 3, line 3. In short, Mikurak describes how service providers and 



manufacturers— not consumers— can use a voice over internet protocol (VOIP) telephony 
system in combination with web applications to collaboratively manage "installation 
management" The described "installation management" soieiy involves matching service 
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provider information with manufacturer offerings to manage installations- of telecommunications 
networks, such as a Synchronous Optical Network (SONET). Mikurak, column 18, line 1 to 
column 21, line 40; see esp, column 18 lines 39-47. Thus, Mikurak focuses on the business- 
based infrastructure underlying commercial transactions. 

Consumers are mentioned inlVlikurak, but only in the context of how businesses (service 
providers and manufacturers) can collaboratively manage telecommunications networks. The 
word "consumer* first appears in the specification in a description of the figures: "FIG. 142 is a 
block diagram of a bill pay system wherein consumers pay bills using a bill pay service bureau 
which has the consumers as customers" (Mikurak, column 9, lines 17-19). Consumers are not 
mentioned in the background or summary of the invention. 

The next five occasions where "consumer" or "consumers" are mentioned in Mikurak are 
scattered over the next 71 columns of text: 

• FIG. 143 is a block diagram of a bill pay system where billers initiate automatic debits from 
consumers' bank accounts (Mikurak, column 9, lines 20-22); 

• The utility central computer includes a T-based communication digital backbone network 
which communicates with a distribution network through gateways typically located within a 
power substation. The backbone network consolidates traffic from different substations and 
routes the traffic to the utility host computerv thus providing access to every user on the 
system. The host computer is able to forecast trends and predict when demand will exceed 
supply, thus allowing corrective action to be taken. The computer can also generate 
reports for utility management and consumers showing usage and savings through 
demand management (Mikurak, column 23, lines 21-32; emphasis added); 

- While there are components in the NGN that ensure interoperability between "NGN" and 
PSTN, there are.also a huge new set of new services that are buffi: entirely on the NGN 
components which is provide feature rich multimedia (voice, video, data) based 
communication services as well as enabling many E-Commerce services enabled by IP 
technologies. These components (described later in detail) include directories, policies, user 
authentication, registration, and encryption. These components enable sen/Ices like 
integrated messaging, multimedia conversations, onrdemand multi-point conference, 
enhanced security & authentication, various classes of media transport services, numerous 

^ , automations in electronic internet co mmer ce activities e.g. ban king , shopping, custom er care, 

education. etc.*As theT^GN matures third party value added serviceproviders will develop IP 
based services that will combfne applications such as electronic commerce (procurement, 
warehousing, distribution and fulfillment) as well as online banking to present the consumer 
with an integrated boundless shopping experience (Mikurak, column 38, lines 19-38; 
emphasis added); 
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• In addition, one embodiment of the present invention makes the Internet a viable alternative 
.to telephone calls as a tool for providing consumer product support (Mikurak, column 77, 
lines 33-35); and 

• Finally, in a managing step 5208, the network is managed based on the future behavior of the 
network. Data mining involves the development of tools that analyze large databases to 
extract useful information from them. As an application of data mining, customer purchasing 
patterns may be derived from a large customer transaction database by analyzing its 
transaction records. Such purchasing habits can provide invaluable marketing information. 
For example, retailers can create more effective store displays and more effective control 
inventory than otherwise would be possible rf they know consumer purchase patterns. As 
a further example, catalog companies can conduct more effective mass mailings if they know 
that, given that a consumer has purchased a first item, the same consumer can be expected, 
with some degree of probability, to purchase a particular second item within a defined time 
period after the first purchase (Mikurak, column 80, line 63 to column 81, line 12; emphasis 
added). 

All of the above selections describe consumers in the overall context of Mikurak — managing 
installation of telecommunications networks by matching service provider information with 
manufacturer offerings. The descriptions relate to how service providers and manufacturers can 
better install telecommunications networks using knowledge about consumer behavior. 
However, none of these selections teaches or suggests applicant's invention for improving 
consumers' abilities to better select and manage service plans across existing 
telecommunications networks. 

Mikurak also mentions consumers while describing certain features of one embodiment 
of collaborative installation management in a network-basfed supply chain, namely commerce- 
related web application services. Mikurak, column 91, line 14 to column 125, line 24, and FIG. 
54. However, even these descriptions are made Jn the overall context of Mikurak— managing 
installation of telecommunications networks by matching service provider information with 
manufacturer offerings. Thus, Mikurak describes collaborative relationships among 
manufacturers and service providers in creating telecommunications networks, while Applicant's 



invention offers new ways for consumers to relate to service providers across already existing 
telecommunications networks. 
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Legal Requirements of an Obviousness Rejection 

In making an obviousness rejection, M.P.E.P. § 706.02(jj requires that the Office action 
should set forth: 

♦ the relevant teachings of the prior art relied upon; 

♦ the difference or differences in the rejected claims over the applied reference; 

• the proposed modification of the applied reference necessary to arrive at the claimed 
subject matter; and 

• an explanation why one of ordinary skill in the art at the time the invention was made 
would have been motivated to make the proposed modification. 

A prima facie case of obviousness requires three basic criteria: 

First, there must be some suggestion or motivation, either in the references 
themselves or in the knowledge generally available to one of ordinary skill in the art, to 
modify the reference or to combine reference teachings. Second, there must be a 
reasonable expectation of success. Finally, the prior art reference (or references when 
combined) must teach or suggest all the claim limitations. The teaching or suggestion to 
make the claimed combination and the reasonable expectation of success must both be 
found in the prior art and not based on applicant's disclosure. M.P.E.P. § 706.Q2G). citing 
. In re Vaeck, 947 F.2d 488, 20 USPQ2d 1438 (Fed. Cir. 1991). - 

Furthermore, °[a]II words in a claim must be considered in judging the patentability of that claim 
against the prior art." in re Wilson, 424 F.2d 1382, 1385, 165 UlS.P.Q. 494, 496 (C.C.PA 
1970). 



Mikurak Fails to Teach All Claimed Elements of Applicants Invention 
The Office action includes the following statement: 

In p.008 of the fax communication (3/09/2005), the applicant argues Mikurak does 
not describe "network communication with a plurality of consumers. . The examiner 
submits that Malansk teaches a similar configuration. Fig.2 of Mikurak presents a model 
ofbusiness-toconsumer with Ml, M2 ...M4 are consumers, and SP1, SP2...SP4 are 



businesses (service providers). 

However, Mikurak unambiguously states: 

Displayed under each column in FIG. 4 are rectangular boxes that each have 
either a M SP" or a "M" displayed inside them. The "SP* boxes indicate that a particular 
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benefit for that particular component may be attributed to a service provider. The "M" 
boxes indicate that a particular benefit for that particular component may be 
attributed to a manufacturer (Mikurak, column 16, lines 54-60; emphasis added). 

Mikurak also unambiguously states; 

FIG. 2 illustrates an illustrative embodiment of a system 200 for combined 
industry supply management between one or multiple manufacturers 202 and one or 
many service providers 204 and/or vendors and/or resellers, etc. For clarity, the majority 
of the following discussion will discuss service providers, but it should be kept in mind 
that the present invention will operate equally well with vendors, resellers, etc. 

Therefore, Mikurak clearly states that M 1( M 2l M 3) and M< abbreviations of FIG. 2 (identified by 

ref. no. 202) specify manufacturers, not consumers, that relate to service providers through 

various components of an e-$upply chain enterprise within an e-commerce context. 

In the previous response, Applicant stated: 

Claim 19 specifies an interchange party computer system (IPCS) having several 
elements, including "providing means for the IPCS to have network communication with a 
plurality of consumer computer systems." The Examiner alleged that FIG. 2 of Mikurak 
discloses this feature. However, nothing in FIG. 2 describes network 
communications with consumer computer systems as described in the present 
application (emphasis added). 

In response, the Office action argues: . 

,-' On page 007 of that fax communication, para- 3, Hie applicant argues . .nothing in 
Fig. 2 describes network communicatioiis with consumer computer systems as described 
..." The examiner respectfully submits that H&2 of Mikuxak represents a network 
coinniunieatiorx with, consumer compxto systems as described in a first limitation, of 
claim 19, ie. s blocks Ml > M2, . . JM4 represent different manufacturer computers, block 
206 represents a middle-man "E^mmerce Market Space", and blocks SP1, SP2, . . . SP4 
represent different service providers; blocks 202, 206, and 204 are different entities that 
taTlr together in this network communicate environment for "one-5top shopping" 
configuration of Mikurak. 



Applicant's representative respectfully disagrees with this characterisation of FIG. 2. 

The above-mentioned element of claim 19 has three components: (1) the IPCS; 
(2) a plurality of consumer computer systems; and (3) means for the IPCS to have 
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network connection with that plurality of consumer computer systems. In order for - ■ 

Mikurak to render obvious claim 1 9, Mikurak would have to teach or suggest all three ( ; 

components of this claim element The Office action relies on Mikurak FIG. 2 in 

asserting that it teaches or suggests these three components, but Mikurak FIG. 2 fails to 

do so. At the very least, Mikurak falls to teach Applicant's IPCS. , 

Mikurak specifically describes FIG. 2 as an illustration of "an embodiment of a system for 

combined industry supply management between one or multiple manufacturers and one or 

many service providers and/or vendors and/or resellers." Mikurak, column 3, lines 12-15. This 

description does not — in any way— relate to Applicant's IPCS. The IPCS 

[A]llows consumers to select from a variety of different services from a variety of 
different service providers. It is designed to give the consumer information so 
that they can make an informed choice. It is also designed to make the selection 
and transfer process easy and without any disruption in service. In this regard, 
the present invention provides user interfaces that streamline the selection of 
service providers and the management of service accounts. Application, page 6 
line 17, to page 7, line 1. 

FIG. 2 describes relationships among service providers (SP 1f SP 2 , SP 3j and SP 4 ) and 

manufacturers (M 1( M 2 , M 3> and M4) via AC'S e-Suppiy Chain Enterprise within an e-commerce 

market space. FIG. 2 does not teach — or even suggest— relationships among service 

providers and consumers via Applicant's IPCS. 

The "E-commerce Market Space" of Mikurak's FIG. 2 illustrates an "e-supply chain , . 

enterprise" having aspects of a business-to-business (B2B) network — installation management, 

demand and supply plannfng, order management, network asset management, etc. The e- 

commerce market space of FIG. 2 is described at Mikurak, column 15, line 42 to column 16, line 

15 ( emphasis added) : 

FIG. 2 illustrates an illustrative embodiment of a system 200 for combined 
industry supply management between one or multiple manufacturers 202 and one or 
many service providers 204 and/or vendors and/or resellers, etc. For clarity, the majority 
• of the following discussion will discuss service providers, but it should be kept in mind 
that the present invention will operate equally well with vendors, resellers, etc. 
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Jn more detail, the present invention manages the supply chain between 
the manufacturers) and service provider(s). The industry supply management is 
centralized in an eCommerce Market Space 206, which includes components that 
manage end-to-end supply chain Information such as demand planning, order 
fulfillment, scheduling, inventory, etc. In embodiments of the present invention in 
which multiple manufacturers and service providers participate, some of the benefits of 
the present invention include: economies of scale are enabled, rationalization of 
procurement and inventory, rationalization of distribution and logistics facilities, and 
facilitation of the development of an industry-wide standard. More benefits will be set 
forth below in the discussion of FIG. 4. 

Preferably, the group of manufacturers of such a system each has a common 
logistics profile and limitations. The manufacturers may focus on production core 
competence and would also be responsible for strategic and tactical optimization of 
network assets. 

Also preferably, the group of service providers have common network profiles. 
The service providers may focus on customers, new businesses and channels, etc. 
Further, under the system of the present invention, the service providers would be 
allowed to migrate from operations focus to strategic technology and market 
management. 

The components may include some or all of an installation management 
component 208, a demand and supply component 210, an order management 
component 212, a network asset management component 214, a maintenance and 
service component 21 6, a procurement and recovered inventory component 218, and/or 
a distribution and logistics component 220. 

Applicant's IPCS is not mentioned anywhere in FIG. 2 or the relevant descriptive text. 

Not even the word "consumer" is mentioned anywhere in FIG, 2 or the relevant 

descriptive text. Therefore, FIG, 2 can disclose the above-mentioned element of claim 

19 ("providing means for the IPCS to have network communication with a plurality of 

consumer computer systems") only if the term u e-commerce market space" teaches or 

suggests that element of claim 19. Applicant submits that it does not do so. 

Since Mikurak does not teach or suggest the IPCS, then Mikurak cannot teach or 

suggest providing means for network communication between the IPCS and a plurality 

of consumer computer systems. For this reason alone, Mikurak cannot render 

obvious claim 19. 

Thfe~term"e' :: fc^ " 

results of an internet search conducted using the Google® search tool (results enclosed 
as Appendix A). Essentially, e-commerce: 
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"consists primarily of the distributing, buying, selling, marketing, and servicing of 
products or services over electronic systems such as the Internet and other computer networks. 
The information technology industry might see it as an electronic business application 
aimed at commercial transactions. It typically uses electronic communications technology 
such as the Internet, extranets, e-mail. Ebooks, databases, and mobile phones" 
(http://en.wikipedia.org/wiki/E-commerce; emphasis added; printed copy of entire entry included 
as Appendix B), 

Mikurak relates to the information technology industry because it describes 
collaborative installation management in a network-based supply chain environment, 
Therefore, it is logical to conclude that one of ordinary skill in the art reading Mikurak 
would consider "e-commerce" (of FIG. 2) in the context of "an electronic business 
application aimed at commercial transactions." Such a reading does not suggest a 
plurality of consumer computer systems. A business application aimed at commercial 
transactions is a telecommunications infrastructure supporting commercial transactions 
one-step removed from consumers, thus not even suggesting a plurality of consumer 
computer systems. 

However — even if Mikurak FIG. 2 did happen to vaguely suggest both a plurality of 
consumer computer systems and means for connecting those computer systems — 
Mikurak FIG. 2 still cannot teach, or even remotely suggest, Applicant's IPCS. Mikurak 
FIG. 2 does not teach or suggest allowing consumers to select from a variety of different 
services from a variety of different service providers. Application, page 6, lines 17-19. Mikurak 
FIG. 2 does not teach or suggest a system designed to give consumers information so that they 
can make informed choices. Application, page 6, lines 19-20. Mikurak FIG. 2 does not teach or 
suggest a system designed to make it easier for consumers to easily select service providers 
and transfer services without any disruption. Application, page 6, lines 20-21. And Mikurak 
FIG. 2 does not teach or suggest user interfaces that streamline the selection of service 
providers and the management of service accounts. Application, page 6 line 21, to page 7, line 
1- • 
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The. Office Action Cannot Rely on an "Obvious to Try" Rationale for the Obviousness Rejections 
of Claims 12-20 

The Office action states the rationale for the obviousness rejection as follows: 

Mikuxak does not name his ccrcnpuier configuration as 'Interchange party 
computer system (IPCS)", and selectively performing several claimed options. 

However, Mikurak's configuration MAY perform analogous functions of a 
selective option'tbat MAY claimed by the applicants system. 

It would have "been obvious with one of ordinary skill in the art at the time of 
invention to implement M3curak T s configuration to perform extra options as an 
. TTitmhftttge party computer system such as wording as an Automatic Services Monitoring 
Module or as a Data. Mining Module because these are claimed as optional functions that 
MAY or MAY NOT he performed in the claimed system for the benefit of utilizing other 
necessary functions in a network-based carnmum'cBtion system. 

The method of claim 19 requires usjng at least one of the eight modules associated with 
the IPCS (listed below as (a) through (h)) t This use is not discretionary (the IPCS must use at 
least one module), although some embodiments use at least two modules, or three or more 
modules, or even all modules. 

Mikurak is the only relevant teaching relied upon in the Office action. The Office action 

states that the only difference between Mikurak's method (for a "collaborative installation 

management in a network based supply chain environment") and the claimed invention is the 

addition of claimed options, which Applicant understands to be the program modules associated 

with the IPCS (see, e.g., claim 19): 

(a) a Service Comparison/Selection Module for finding service programs that match 
consumer profiles to a predetermined degree; 
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(b) an Automatic Bill Payment Module for allowing consumers to engage in automated ■ 
billing transactions; 

(c) an Automated Services Monitoring Module for" monitoring service program databases 
for service programs that match consumer profiles to a predetermined degree and 
notifying consumers of matching programs; 

(d) an Automated Best Services Selection Module for finding sen/ipe programs that 
match consumer profiles to a predetermined degree and automatically enrolling ■ 
consumers in matching programs; 

(e) a Services Search Module for finding service programs that are offered on Internet 
websites not directly associated with the IPCS; 

(f) an Incentive Program Module for analyzing consumers 1 bills and spending habits to 
determine service programs offered through the IPCS that better match consumers' 
needs; 

(g) a Data Mining Module for generation of information from data stored in or passed 
through the IPCS; and 

(h) a Pooling Module for providing a group of consumers benefits for group transactions 
with a service provider. 

Applicant believes that many other differences between claim 19 and Mikurak exist. However,, 
in order to respond to the Office action as briefly and succinctly as possible, Applicant. will 
respond only to this stated difference. 

The mere fact that references can be modified does not render the resulting 
modification obvious unless the prior art also suggests the desirability of that 
modification. See In re Mills, 916 F.2d 680, 16 USPQ2d 1430 (Fed, Cir. 1990). Nothing in 
Mikurak teaches or suggests that it would be desirable to modify its method for manufacturers 
and service providers to collaboratively manage installation of a telecommunications system by 
adding any one of the eight consumer-oriented modules described in claim 19. Furthermore, 

theQfflo^ actlon does not cite any desirability for this modification. The Office action merely 

{and incorrectly) states: "these are claimed as optional functions that MAY or MAY not be 
performed in the claimed system for the benefit of utilizing other necessary functions or a 
network-based communication system." As the Federal Circuit stated in In re Mills, the mere 
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fact that the prior art may (or may not) b© modified- is not a sufficient basis for a prima facie case • ■ 
of obviousness. That modification must be desirable for some reason. 

The Office action fails to state why it would be desirable to modify Mikurak's method— for 
manufacturers and service providers to collaborateiy manage installation of a 
telecommunications system — by adding. modules that help consumers better select and manage 
service plans offered by service providers. 

Most importantly, if the proposed modification of the prior art would change the principle 
of operation of the prior art invention being modified, then the teachings of the references are 
not sufficient to render the claims prime fac/e obvious. See in re Ratti, 270 F.2d 810, 123 
USPQ 349 (CCPA 1959). Mikurak's principle of operation is very clearly stated in its summary 
of the invention (see excerpt and accompanying text at page 3 above). Concisely stated, 
Mikurak's principle of operation is to provide users of a network-based supply chain 
environment better ways to manage installations of or upgrades to telecommunications 
networks. The "users" of Mikurak are equipment manufacturers and service providers— 
not consumers of services offered by service providers. Modifying Mikurak to include 
Applicant's consumer-oriented modules— tools that help consumers better select and 
manage service plans— would change Mikurak's principle of operation. Therefore, the 
modifications of Mikurak proposed in the Office action are not sufficient to render the claims 
prima facie obvious. 

CONCLUSION 

Applicant submits that in view of the foregoing remarks, the application is in condition for , 
allowance, and favorable action is respectfully requested. 

In view of the foregoing reasons for distinguishing over the cited references, Applicant 
has not raised other possible grounds for. traversing the rejections, and therefore nothing herein 
should be deemed as acquiescence In any rejection or waiver of arguments not expressed 
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herein. For example, Applicant has addressed only some requirements necessary for a prima 
facie case of obviousness and does not acquiesce to concluding that other requirements have 
been met, such as the requirement that the references relied upon teach each and every 
element of the rejected claims. 

Mikurak is a document of almost 300 pages in length, including about 150 pages of text, 
presenting numerous ideas. Applicant has responded to all claim rejections in the Office action, 
but has traversed the obviousness rejections on the basis of specific reasoning directed at 
assertions made in the Office action. ■ 

If the Examiner believes the obviousness rejections should be maintained, Applicant 
respectfully requests the courtesy of an Examiner's Interview with Applicant and Applicant's 
representatives by telephone before the Examiner issues final rejections in another Office 
action. 

The Commissioner is hereby authorized to charge any fees, including extension fees, or 
to charge any additional fees or underpayments, or to credit any overpayments, to the Credit 
Card account referenced on the accompanying Credit Card Payment form (PTO-2038). As an 
alternative, in case the Credit Card cannot be processed, the Commissioner is hereby 
authorized to charge any fees, additional fees, or underpayments, or to credit any 
overpayments, to Deposit Account No. 50-1001 . 

Respectfully submitted, 




Date: December 16. 2005 r * 

Bradley M. Ganz 

_ . RFgiaratJ6TfN67^ri7C 

P. O. Box 2200 
Hiilsboro, Oregon 97123 
Telephone: (503)844-9009 
Facsimile: (503)296-2172 
email: mail@ganzlaw.com 
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£me: a-commerce - Google Saarcfc r 

relucianteynic@gmaiLcom | Mv /Recount | S ipn out 

- web Iroaoes Groups £Jews Frooale Local 

iP'rt.- ./tio ^- n j « Adtfaneed Search 

\^*L^ , --^^*-'t-- jStins: ©-commerce » earen J I Preferences 

Web 

Related phrases; " mnhi^mm.rce ^nmmerr* systems e-oommeros 

across australia amazon ^-c ommerce service 
Definitions of e-commerc* on the Web: 

celling, the term e-tailing is sometimes used. 
www. primod&- com/glossal html 

• The processing of buying and selling via the Internet 
Wttw mgrohaTTiBeel<.CP m/atossarv.htm 

. ****** (ironic commerce) Is the buyinu ^ -eh. of ^ and M on the interne, especially the World 

Wide Web. . 

. Stands tor Ele^^ 
Typically requires a shopping cart system and a payment process system. 
^bhDstinarevealed.ciMTi/Qlosgerv.hlm 

• .^tothett^sotJon^^ .' • 

mRdiacerare.nif.e'T.Bnnnm.au/med fa'^^'r.nw to buv/alossarv.aBpx 

• The transacting of business electronically rather than via paper. 
www'.firstdata.cn m'aftt oloss E.iSP 

.Asystemusad to conduct busing 

wuav^ga^BClli^t^■^com/m nrt^H^fi-^gsources/ 

.T,»use 9 cfco m rn U r^^^^ 
Ifi^r*^ in^deppllo^ns.ndbus.n.ss . 

processes to link enterprises, .,. 
^ww/.dis.wa.a6V/DOTtiPlio/DefinH:[ oris.r^ 

• The process of sattng products or services v« tr^ V^b bn a seaired platform. 

• business transact! ons conducted over the Internet 
ymw.qrfa.uk-com/263.0,htrn] 

• The sale of products such as Insurance over the Internet 
www Quoteforrrm.com/Qlo^Hrv/atosserv e.htm 

Sra v^lly or partially conducted over the Internet or similar public or pnvate computer networks. ._ 
■^^-^^ons.oDrtcornteurne^ vantByolossar 

transactions whose terms were negotiated offline. 
h*in pr.nn nansus.q "^^"hfelp/alossary/ 

. Refers to the buyir* and seKIno of goods and services electronical*, usual 
refers to m-commerce- See m -commerce. 

about-telus-<^/'nv^toT5/niossarv.tjnjl ' 

rus^ectronlcinforrn^n tecnno.ootes on the Internet* s.)ow directsemng and automatic proofing or parent 
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fine: e-commerce - Google Search v «• * 

0 ^^ a i^ Bti nnr !a mflnl S m > » »»*Hn, Glossary interneimgrKgtinqtf.r^dBfinition.htm 

. The act of conducing hurt*. ™» may *— -O* P«** •» di 9 ital a " d V ' a 

electronic date Interchange. 
u^^uree.rom/career3/^ip ^a^/mlem^.cfrn | 

. commerce /electron!* commerce) is the proems of buying, soling and ^femn B money through the internet 

SSjffinT- n^ton doUereouroe of revenue for business across the glob*. 
^'.internBtworld365.com/Contenl/Pac ry GlosSarv - 8SP>: 
. This d^*^b*^tr«-*» (ElactronicCommerce). on the World Wide Web. & =orr,meroe allows 
customers to shop on your Web site 24/7 with "real time' proving. 
wy^.aduli^jeslon-wghslte.corn /vi/eb digtlonarv.htm 

► Hectronic commerce -the saleand purchase of r^ods or services over the Internet 
wiwtf riavmRnifirii.cQtnfalo alo e oaae.isp 

sales marketing t PR, advertising, and more). 

un£u> internet destination or location to whieh you may send electronic ma.1. ... 
vwiw».Bimo)enBt.com.aufebc ohssarv.shtrrjl 

an entire organization. 

^■uwTOWBmom&biz.oorn/Glos^ry /gtasBarv-E.mm 

• E-commerxs means eelling products and / or 5 ervir^ on the Internet 

.EfectronieComm^^ 
means such as web browsers, telephones, mobile phones, PDAs, Etc. 
x^.cvioav-n om/librartf/atossarv.him_l 

• commerce conducted alactronlcaliy (es on ths Internet) 
wnfflifis1.DrincP *»n edutesnTwebwn 

commarclfil transactions. 

en .vtfikiperi>a-on3AfVfkl/E-cornrTi$roe 

Find definitions of e^nunerce r.v^SMecT) Chinese fictional) Dais* Engteh ©SUDSD. JtaHan 

Portuguese Russian Spanish all tanoiiaqes 



(define: B-commerce 



Search [ 



Language Tools 1 Search Ttos I r^frtisfi Rri? Help US Improve 

flooote Home - Angina Programs - Fulness Solut ions - About Gooote 
©20O5 Google 
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Electronic commerce 

From Wikipedia, the free encyclopedia- 
(Redirected fron? E-commercc) 

Electronic ««n* e-comiaerce or ecommerce consists primarily of ft. ^^^^^ 

j „ mA em/1 v feD . nf nroducts or sendees over electronic systems sucn as the Internet and otner wwpuix* 

Internet, extranets, e-jnail, Ebooks, databases, and mobile phones. 

Adding to Forrester Research (as cited in Kessler, 2003), electronic commerce generated sales varih US $12.2 
billion iii 2003. 



Contents -i 

k 1 Historical development i ' 

' b 2 Key success factors in e-conuDerce ; 

t 3 E-cotnmercs problems 

b 4 product suitability 

r 5 Acceptance of ^commerce 
1 e 6 Suppliers offering services to electronic commerce practitioners . 
j * 6,1 Financial : 

* 62 Software j 
! * 7 Entities using electronic commerce \ 

m £ See also j 
: * 9 External links ! 
I » 30 inferences I 
j ... - •- : 

Historical development 

The meaning of the term "electronic ooonxnerce" has changed over *ne. ^ 
electronically. 

payment anthorization5. 



paymeiiL auuiu*iiiiuMAw>» 
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httpY/en.wi]dpBdja.org/wiId/E-commerce 

ctranic commerce - Wikipedia, lbs free encyclopedia 

Western Europe developed rudimentary Web sites. 
A^l^^ro^ 

aad began to add *<*mm capable* to to Vel srtes. | J^W^, ^J^* subsidiaries 
Webvaiu two traditional supermarket chaws. Alberteons and Saftwaj. botn srane 
through which consumers could order groceries online. 

Key success factors in e-commerce 

I Pravidtog v„te to ««>>». V«»dor. CD by °f**S apro**" « Frodaot-lin. ** ««* 

II Letting customers help themselves. Provision of a self-ssrve ate. easy tovsewraiom^ 

MOO.mmy of th. dotcoms ^^^g™^™ OT B 1imted . nuI rf>er of core comprteocles - 
a. SJS « or _ ft. edge trwfariw »>d J-^S* «"* 

economic, social and physical environment 



Appendix B (page 2 of 6) 



11/14/2005 230 PM 



PAGE 20/24 ' RCVD AT 12/1612005 6:20:27 PM [Eastern Standard Time] ' SVR:USPTO-EFXRF«24 * DNIS:2738300 ' CSID:5032962172 ' DURATION (mm-ss):08-10" 



BEST AVAILABLE COPY 



DEC/16/2005/FRI 04:45 PM GANZ LAW FAX No, 5032962172 P. 021 

ht»://en.wiWprfiR-oi^iki^i^nimeixB 



drome 



commerce - Wfeipedia, the fires encyclopedia 



E-eommerce problems 

^—=^-^^==^-2 

" ^<b»b-M* o«W.V«l*k : ' "^S^r^n th«y mtrodyca esprit*. 

tborougb roaoorea plaraifcf and ""P^^T"*, do not suffice, one can move towards a 

5. Faitaeto cordis. II emb ngrtporons ■ »d eoMrol ^STSW wot aid coordination. 
ftet,acto»ntabla,andfl«ibteorsamiaooi>i^ f^-^^wS^K, sufficient corporate 

6. Faitoe to obtain senior management commrment This oB*""™* "iSSfw the start 
L«es to accompli* '^^^^0 Sto 0, M 

'^pcr^^ 

Profitability jnay ^^^* e ^^^ f.^S Sng, and insufficient tracking of progress 
m^^cetra^andp^e^ ^^w^ 

SnS attacks againS the target Web site until it starts paying protection mouej'. 

Product suitability 

Ce^on^seMcesappe™^ 

—f^iSaSSi -tiZXSmS&mwi^-*^**!* — 



Vutualmadceters can .11 some non^igital product, and 

hjx valu^to-weignt ratio, they may involve «^.^WiKV*Iw l^rbox 
Prodnc* such as ^ par*, both for consumer Me*. I*e washing machine, and for industrial equ!^^ 
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h«p7/^wikip6dia.oigAviki/E-cQroni8«se 

lectronic commerce.- Wildpcdia, the free encyclopedia 

specially!^ they typically do not stock tbem at cons ™ A ft£ 5 f^™ s in this niche ^ 

X^Sneeds fbr example by providing parte lists keyed by senal number, 

has become the most profitable segment of e-eommerce. 

Acceptance of e-eommerce 

reasons might account for the slow uptake, including: 

. Concerns about security. Many people will use credit c*d B over the internet due to concerns about iheft 

Lowpenetmtionratesofmim,*^ 

Suppliers offering services to electronic commerce practitioners 



Financial 

« PayPal 

* Yahoo 1 

■ Moneybookers 

p Webmoney (Russia) 

« PayZtp (Singapore) 

Software 



* 24SevsnOf5ce 
e NetSuHe Inc. 

Entities using electronic commerce 

■ Anaazon.com 



"eBay 
exostar 
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tectronk oonjmerce - ^"ildpedia, the free encyclopedia 
e rediffxom 

See also 

t Bricks and clicks business model 

t Business-to-business electronic commerce 

it Busmess-to-consumer electronic coxnm&rce 

■: Disinterffiediation 

c ETrading 

k Electronic business 

b E-marlcetrag 

w Internet Fraud 

b Management 

« Marketing 

b Online auction business model 

t Secur e electronic transaction - a credit card security protocol 
« Web traffic 

External links 

« General Information . , fl 

. OCTs Ebusmess Roe** Center (http://www.cio.cp ^ e ?^^> 
' - NetAcademy o* Electronic Markets (http7/wwu' eletrlroincmarkcts.orgO 

m Bcommerce News 

p Ecommerce Gujde (http://ecommeroe.mrernet.CQm/) 

. Ecowmerce Best Practices (B2B) Cbttp://www.ec-bp.orgO 

b Ecommerce Times (http://wwv^commer Ce mn e s.com/) 

k Security , , „ 

* ECotwoaerce Safety - A Quick Overview 

K ^teoS^E-Commcrce Consul (ICECC) (ht^r/Aoepccom) 

References 

- Ctodbury, Abijh & Jean-Pierre ICuilboer (2002), -A«fa» orf 

—JSTSKS^^ 

Retrieved froto ^« P :/teiiMdHpedia.org/wila^]ectr ro )jc_ C QmiDerc e " 

Information technology | Matetag | Information technology management 
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